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Abstract 
Pujon Kidul Village has succeeded in tourism village, that improving the economy and social life and women's 
participation was seen in the technical sphere. It is interesting to analyze how women have played a role in a tourism 
village. This study aims to identify internal and external factors that support women's participation, identify the level 
participation, and analyze contributions to household income. We establish operational definitions in the form of 
internal and external factors and analyzed using cross tabulation and then Rank Spearman non-parametric statistical 
tests to provide an overview of study boundaries and data retrieval procedures. There are 56.7% of women who are 
graduating from high school/university and 173.33% have been in the tourism business for more than 5 years. Internal 
factors that have a significantly weak relationship are the level of women's education. Meanwhile, the aspect of the 
relationship between women's education level and women's participation as business actors in tourism villages was 100 
percent in the low and medium categories, and 90 percent are in the high category. The influence of community actors 
to women participation is very high (100%). There are 53.57% of women had a high level of participation and 
contribution to household income. 
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INTRODUCTION 
The role of women in the development of 

tourism has experienced considerable debate, 
mainly because it is sensitive to the political, 
economic, social and cultural context [1]. 
However, women become one of the promoters 
of entrepreneurship in tourism. In fact, their 
actions of participation and creativity are very 
different compared to men [2]. Women's 
involvement also initiates the growth of 
experience and challenges in business, relations, 
and increased financial access, resulting in 
increased quality of life [3]. 

The ratio of Indonesian population showed a 
larger number of women than men. But in reality, 
there is a gap in the level of work participation 
between both of them. The census in 2014 
showed that the female labor force participation 
rate only reached 50.22%, while the male 
reached 83.52% [4]. The lack of women's 
involvement is also seen in various strategic 
fields, for example, the parliament which only 
reached 17.32% and professionals who only 
reached 45.61%. This will have an impact on 
household income contribution which only 
reaches 35.64% [5,6]. 
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However, we see that the role of women is 
considered very significant in rural development, 
one of which is through a tourism village 
program. This program was strongly initiated by 
the Ministry of Tourism through PNPM Mandiri 
Wisata, to increase the people's economic 
income, regional potential, and environmental 
sustainability [7]. In Pujon Kidul Village, Malang 
Regency, tourism village development has 
succeeded in improving the economy and social 
life of the community. The tour that was 
successfully built emphasized the role of regional 
arts and local products. However, full 
involvement of the community, especially 
women, is considered to be a separate force so 
that this tourism remains sustainable and 
growing. 

In the case of tourism villages in Pujon Kidul, 
women's participation was seen in the technical 
sphere, such as culinary and souvenir activities, 
as well as inspirers and policymakers within the 
Tourism Awareness Group (POKDARWIS). This 
group is formed and managed independently for 
the sustainability of tourism villages. It is 
interesting to analyze how women have played a 
role in the development and management of a 
tourist village. The purpose of this study is to 
identify the internal and external factors that 
support women's participation in tourism village 
development. Internal and external factors are 
important for identifying the participation level 
of women's participation as entrepreneurs and 
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analyze women's contributions to household 
income.  

MATERIAL AND METHOD 
The study was conducted in Pujon Kidul 

Village, Pujon District, Malang Regency in April 
2017, which is one of the assisted villages of the 
local government in the development of the 
Tourism Village. This village is a pilot of the local 
government in a tourism village program and has 
even received a national award. Its development 
involves elements of the village community, both 
in the field of management and its workers, 
especially women. Therefore, this village is very 
suitable for research. 

Respondents were determined by snowball 
techniques. We visited key figures to determine 
the respondents to be examined. We examined 
30 respondents separately. This study used a 
quantitative and qualitative approach that is 
carried out together. In quantitative terms, 
questionnaires were used to understand the 
relationship of women's participation as business 
actors whose relationship as a participant, 
business actor, and their contribution to 
household income. Qualitatively, semi-structured 
in-depth interviews, observation, and field 
documentation were used. 

The types of primary data obtained from the 
study were tested in tests of validity and 
reliability [8], then used in data analysis. The 
results of secondary data (documents and 
documentation) obtained were used to support 
the results of the analysis. Quantitative data 
results were presented in the frequency table, 
then processed with Microsoft Excel 2007 and 
IBM statistics 23.0. Then, a Spearman Rank 
correlation test was performed to show the level 
of significance or relationships between variables 
[8]. The form of relationship: 

0.00 – 0.20 = Very weak 
0.21 – 0.40 = Weak 
0.41 – 0.70 = Strong 
0.71 – 0.90 = Very Strong 
0.91 – 0.99 = Very Much Strong  
1.00 = Perfect 

We also establish operational definitions in 
the form of internal and external factors that 
induce women's involvement as businesses. This 
definition was formed to provide an overview of 
study boundaries and data retrieval procedures 
(Tables 1 and 2). 

The correlation between internal and external 
factors of respondents with the participation of 
women as business actors in tourist villages was 

analyzed using cross-tabulation and then Rank 
Spearman non-parametric statistical tests were 
conducted to analyze the relationship between 
ordinal scale data and ordinal scale data. Decision 
making based on Sig. If the Sig. (2-tailed) or p-
value is smaller than the real level (a) = 0.05, then 
H0 is accepted, which means there is a significant 
relationship between the variables tested. The 
asterisk (*) in the correlation coefficient also 
shows the relationship between the variables 
tested. The nature of the correlation coefficient 
can be seen in data processing and analysis 
techniques. Internal factors of respondents 
consist of age, level of education, and length of 
women's business. 

Tabel 1.  Internal Factors that Influence Women 
Business Actors in Pujon Kidul Tourism 
Village 

Variables Definitions Indicators 

Age The length of life of 
the respondent 
when the research 
is conducted is 
calculated from the 
date of birth stated 
in the year 

1.Early (20-40 years) 
2.Middle (41-64 years) 
3.Late (over 65 years) 
[9] 

Level of 
Education  

Educational stages 
are determined 
based on the level 
of development of 
students. This level 
of education 
consists of basic 
education, 
secondary 
education and 
higher education 

1.Low: no schooling, 
not completed, 
completed 
elementary school 
2.Middle: completed 
junior high school 
3. High: after senior 
high school 
 

Duration in 
business 

Duration of time a 
person spends to 
do a work effort 

1.Low: <2 years 
2.Middle : 2-5 years 
3.High: >5 years 

Table 2.  External factors that influence women business 
actors in the Pujon Kidul Tourism Village 

Variables Definitions Indicators 

Influence 
Driving Actor 
Participation 

Actor who 
grows 
Respondents' 
participation in 
tourism village 
development 

1.Low: influence of 
private actors (banks, 
insurers), value = 1 
2.Medium: the 
influence of motivating 
actors from 
government 
institutions (regional / 
central government), 
value = 2 
3.High: the influence of 
the driving actor who 
comes from the family 
/ community / tourism 
conscious group, the 
value = 3 
1.Low: 6-10  
2.Middle: 11-15 
3.High: 16-20 
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Variables Definitions Indicators 

Access Level 
Women 
Business 
Actors in 
Tourism 
Villages 

There are 
opportunities 
for 
respondent to 
participate and 
in the 
development of 
tourism villages 

There are 5 statement 
items, each item has a 
possible score: 
Never = 1 
Sometimes = 2 
Often = 3 
Always = 4 

Fund Source 
Level Business 

There are 
opportunities 
for 
respondent to 
participate 
and in the 
development of 
tourism villages 

Based on field 
observations, the level 
of business funding 
sources can be 
classified into: 
1. Low: Source of funds 
from the private sector 
(bank, insurance), 
value = 1 
2. Medium: Source of 
funds from 
government 
institutions (regional / 
central government), 
value = 2 
3. High: Sources of 
funds from family / 
community / tourism 
conscious groups, value 
= 3 

Acceptance of 
Patriarchal 
Culture 

Cultural values 
that place as 
authority 
holders in the 
family, by giving 
decisions to 
women to 
participate as 
entrepreneurs in 
the 
development of 
tourism villages 

1.Low : 1-5  
2.Middle : 6-10 
3.High : 11-15 

 
There are 3 statement 
items, each item has a 
possible score: 
Never = 1 
Sometimes = 2 
Often = 3 
Always = 4 

RESULT AND DISCUSSION  
Internal Factors 

The results showed that as 12 women are in 
the age of young adults (Table 3). Thus women 
still have a lot of time and energy to carry out 
social activities outside the business of domestic 
activities. They are members of the community 
which are expected to be the main strength of 
the development of the Tourism Village. 
However, most of the respondents have reached 
middle-aged adults, where this factor will initiate 
women to mature family life, maintain social 
groups and economic life. Age variables have an 
impact on the quality of work and its relevance to 
work development innovations (Table 3). 
Workers who have a higher age, especially over 
40, have a lack of innovation and energy [10]. 

Based on age, there are 56.7% of women who 
are graduating from high school/university which 
describe the level of formal education as high. 
This strongly supports the involvement of women 

in Tourism Village Development. Education is the 
key to self and social maturity in initiating and 
finding innovation. Uniquely, 73.33% have been 
in business for more than 5 years. This illustrates 
the strength of women in entrepreneurship has 
been influential in the initiation of the formation 
of Tourism Villages, even before the arrival of 
government initiation. The results of the 
interviews revealed that their understanding of 
the potential of natural resources in their area 
was very good. The production results are used 
as raw materials for culinary business and sales 
of souvenirs that are now being undertaken. This 
illustrates that women have acted as part of a 
resilient and innovative rural community [11]. 
High education and the erosion of patriarchy 
culture make women freer to work and make 
decisions, including in the sale innovation of the 
products they created [12,13]. 

Table 3. Number and Percentage of Respondents 
According to Age, Education Level and Length 
of Business in Pujon Kidul Tourism Village 

Internal Factors Number (n) 
Percentage 

(%) 

Age 
Early (20 – 40 years) 
Middle (41 – 64 years) 
Late (over 65 years) 
Total 

 
12 
18 
0 

30 

 
40 
60 
0 

100 

Level of Education  
Low (not 
completed/completed 
primary school)  
Middle (completed junior 
high school)  
High (completed senior high 
school/college/university)  
Total 

 
7 
6 

17 
 
 
 
 

30 

 
23,33 

20 
56,67 

 
 
 
 

100 

Duration in business 
Low  (<2 years)  
Middle (2-5 years)  
Tinggi (>5 years)  
Total 

 
0 
8 

22 
100 

 
0 

26,67 
73,33 
100 

The case of Pujon Kidul Tourism Village 
illustrated that women face increasingly severe 
challenges as internal factors. Even so, women 
have quite high participation (Table 4). The family 
economy must be fully supported by all its 
members, especially wives. Armed with 
education and experience about the village's 
natural resources, they become the initiators and 
active activists of the tourism village 
development groups. In Mersin, Turkey, women 
have acted as initiators in awakening the village's 
local economy and saving it from poverty 
through tourism development. This is done by 
the form of basic limitations and the desire to 
escape poverty [14]. 
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The extent of women's experience is seen as 
effective to be the basis for the development of 
tourist villages. Most of the respondents have an 
effort that has been carried out intensely for 
more than 5 years. This role makes them more 
experienced in offering products and forms of 
tourism village management. Tourism destination 
management will be very important in 
strengthening competitiveness with other ]ourist 
destinations [15]. The form of management that 
deals directly with consumers is the quality of 
service. As a form of responsibility for the 
purpose of tourism, namely as a driver of 
economic, social, and environmental 
sustainability, the manager's role becomes very 
important. This is due to the fact that tourism 
formation is not temporary, but is sustainable 
and for a long time [16]. 

Correlation test results confirm previous 
findings. Internal factors that have a significantly 
weak relationship are the level of women's 
education (Table 5). This illustrated the form of 
participation that occurs not too affected by the 
level of education, but by the personal factors of 
the subject. The interview results illustrated the 
reason for this fact, where the willingness to 
change family conditions to a better economic 
level is a more important factor. 

Another internal factor that has a strong 
negative relationship is the age level. Age affects 
physically in the maturity and will of women [16]. 
This is also illustrated by the distribution of 
respondents (Table 4). Meanwhile, the aspect of 
the relationship between women's education 
level and women's participation as business 

actors in tourism villages was 100 percent in the 
low and medium categories, and 90 percent are 
in the high category. These three categories have 
high participation. This is because the 
relationship between the level of education of 
women and their participation as business actors 
in tourism villages has a weak significance. This 
indicated that the level of education does not 
guarantee the level of participation as a business 
actor in a tourist village. Although women's 
education becomes something that is prioritized 
in society with the aim of developing themselves 
in the social activities of the community, 
participation with self-desires becomes more 
distinctive. 

Furthermore, there was an interesting fact in 
the relationship between the length of business> 
5 years with women's participation reaching 
65.22%, or in the high category and having high 
participation. This causes women who have long 
been doing business in the Pujon Kidul Tourism 
Village will know the environmental conditions 
and patterns of tourist visits, making it easier to 
adapt and carry out economic activities. In 
addition, the form of business that has been 
going on for a long time will be increasingly 
recognized and facilitate the marketing of its 
products. The high experience in managing 
business branding is very important for the 
business. Management of tourism areas is also 
no exception, where branding can improve 
competitiveness and construct various 
relationships with other economic businesses, 
such as travel, consumption, and investment 
[17].

 

Tabel 4. The Distribution of Respondents Based on the Correlation between Internal Factors and Women’s Participation 

 

Internal Factors 

Women’s Participation as Business Actors in the Tourism Village 

Low Middle High Total 

n % n % n % N % 
Age Low 0 0 3 25 9 75 12 100 

Middle 0 0 12 66.67 6 33.33 18 100 
High 0 0 0 0 0 0 0 0 

Level of Education Low 0 0 0 0 3 100 3 100 
Middle 0 0 0 0 7 100 7 100 
High 0 0 2 10 18 90 20 100 

Duration in business Low 0 0 0 0 0 0 0 0 
Middle 0 0 6 85.7 1 14.29 7 100 
High 0 0 8 3.48 15 65.22 23 100 

 
 

Table 5. Rank Spearman Correlation Test between Internal Factors with Women's Participation as Business Actors. 

Internal Factors Women’s Participation as Business Actors in The Tourism Village  

Age 0.025 (p-value); -0.408* (correlation coefficient) 
Level of Education 0.039 (p-value); 0.379* (correlation coefficient) 
Duration in business 0.017 (p-value); 0.432* (correlation coefficient) 
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External Factors 
The level of influence of the actors who drive 
women's participation 

The influence of the actors driving the 
participation of women as entrepreneurs in 
tourism villages was reviewed through various 
involvement. The influence of participation 
activist actors was categorized into three groups, 
namely the influence of participation activists 
who come from the private sector, the 
government, and the community or tourism 
conscious groups. Based on the condition of the 
Pujon Kidul Tourism Village, which uses the 
concept of community-based tourism 
development (CBT), the highest policyholder of 
tourism village development is in the community. 
This has implications for the total utilization of 
the community towards village resources in the 
form of tourism village development, and each 
member can independently submit criticisms and 
suggestions for the development of the program. 
This is illustrated in Figure 1. The influence of 
society as an external factor occupies the highest 
portion compared to the government and the 
private sector. 

The influence of community actors as drivers 
of women's participation in culinary business are 
very high (100%), as well as the driving force of 
women's participation in souvenir business 
(83.33%). Community actors who are families 
and members of the tourism awareness group 
described the spirit of community independence 
as the main capital in the formation of a tourist 
village. Community participation in initiating, 
working on and managing tourism villages is 
absolutely necessary to maintain sustainability 
[18]. 

Even though the numbers are not dominant, 
government actors influence women's 
participation. The government actors who are 
part of the industry and trade offices show that 
they are more dominant in driving souvenir 
business. The results of the interviews revealed 
that there was capital assistance channeled in 
small amounts, thus allowing participation. 

The level of women's access to tourism villages 
Women's access refers to something that can 

be achieved by women entrepreneurs in the 
development of tourism villages. This is the 
access of respondents to information on culinary 
and souvenir businesses, institutions, training 
information, providing criticism and suggestions, 
and access to monitoring tourism village 
development. 

Access to information on culinary and 
souvenir businesses, as well as access to relative 
institutions are always conducted by respondents 
(Figure 2). This is because respondents want to 
get information on activities in tourist villages so 
that they can produce and market culinary or 
souvenir businesses for tourists who visit. Access 
to training information is relatively always carried 
out by respondents because respondents want to 
see new innovations that can be applied to their 
businesses. However, the respondent’s access to 
monitoring village tourism development is quite 
often done. This is due to supervision activities 
carried out by tourism village managers and 
tourism conscious groups, despite the 
development of the Pujon Kidul Tourism Village 
using a community base. 

 

 
Figure 1.  Percentage of respondents based on the level of influence of the driving actor of women's participation as culinary 

and souvenir entrepreneurs in the Pujon Kidul Tourism Village in 2018 
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Figure 2.  Percentage of respondents based on the level of access of women entrepreneurs in Pujon Kidul Tourism Village 

 

Figure 3.  Percentage of respondents based on the level of business funding sources for women as entrepreneurs in Pujon 
Kidul Tourism Village in 2018 
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The level of patriarchial culture acceptance 
Factors of Javanese culture that embrace 

many term patriarchal systems that position 
women lower than men both in the public sector 
and in the household. Patriarchal ideology 
characterizes that men are the household heads 
of breadwinners who are seen in productive work 
outside the home and as successors of 
descendants. However, the changing times have 
changed the role of women into benefits for 
families to increase income after marriage 
[20,21]. The permission of a husband or father as 
a business actor in the development of a tourist 
village, given criticism and suggestions by a 
husband or father as a business actor, and given 
material assistance by a husband or father as a 
relative business actor is always done by men to 
women in the Pujon Kidul Tourism Village. 

Furthermore, women were relatively often 
given material assistance by husbands or fathers 
(16.67%). This is caused by the turnover of the 
results of the business carried out by women 
reused as capital to buy raw materials. Overall 

respondents produce in the household so that 
they are often assisted by their husbands or 
fathers. If a production error occurs, the husband 
or father can reprimand and provide a solution. 

Most women have a high level of acceptance 
of patriarchal culture (87%). It shows that men 
are still positioned as the main (higher) than 
women. This is in line with the research of 
Nimrah and Sakaria [22] stating that most people 
assume that male domination still occurs in every 
field, as in families still dominated by men as well 
as in the workplace is still led by men. 

Sihite [20] described the existence of a strong 
external factor in the form of cultural ideology 
adopted. Factors of Javanese culture that 
embrace a patriarchal system that positions 
women lower than men both in the public sector 
and in the household. In this study, most of the 
women have a high level of acceptance of 
patriarchal culture (86.67%) proving that men 
have a higher position (position) than women, in 
their families and communities (Table 6). 

 

Table 6. The number and percentage of respondents according to the level of acceptance of patriarchal culture women's 
participation as business people in the Pujon Kidul Tourism Village 

The Acceptance of Patriachial Culture Always Often Seldom Never 
n % n % n % n % 

Get permission from the husband or father as a business actor in the 
development of a tourist village 

29 96.67 1 3.33 0 0 0 0 

Criticism and suggestions are given by husbands or fathers as business people 26 86.67 3 10 1 3.33 0 0 
Material assistance provided by husband or father as a business actor 22 73.33 5 16.67 3 10 0 0 
 

The Correlation between External factors and 
Women’s Participation 

External factors that have a strong and 
significant relationship with women's 
participation are the level of influence of the 
actors driving participation, the level of access of 
women entrepreneurs in tourism villages, the 
level of business funding sources, and the level of 
acceptance of patriarchal culture.  

The relationship between the influence of the 
motivating actors of women's participation and 
women's participation as business actors in 
tourism villages was 55.17% in the high category 
and had high participation. This is due to the 
willingness of the respondents to participate as 
entrepreneurs and develop the Pujon Kidul 
Tourism Village to be better and known by many 
people. Although there is one person who is 
driven by the government with assistance so that 
he can become a businessman in a tourist village. 

Table 7.  Correlation Test between External Factors with 
Women’s Participation level as Business actors 
in Pujon Kidul Tourism Village  

External Factors 
Women’s 

Participation as 
Business Actors 

Level of Driving Actors 
Influence 

0.023 (p-value); 
0.415* 

Level of Women Acces as 
Business Actors  

0.014 (p-value); 
0.443* 

Level of Source Capital 0.023 (p-value); 
0.415* 

Level of Patriachal Culture 
Acceptance 

0.013 (p-value); 
0.447* 

Furthermore, in Table 8 also shows the 
relationship between the levels of access of 
women entrepreneurs in tourism villages with 
the participation of women as entrepreneurs in 
tourism villages by 100 percent in the high 
category so that they have high participation. 
This is seen from access to information on 
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business actors in tourist villages, access to the 
Mekarsari UMKM (Micro, Small, and Medium 
Enterprises, MSMEs) institution, access to 
training information, access to criticism and 
monitoring of tourism village management. 

Meanwhile, the relationship between the 
level of business funding sources and the 
participation of women as business actors in 
tourism villages showed that the initial source of 
business funding came from themselves (family) 
and had high participation of 93.1%. The majority 
of the initial business capital comes from the 
respondent's family. Women began to pursue 
culinary efforts with ingredients obtained around 
the tourist village, thereby reducing production 
costs. After successfully conducting production 
and marketing, respondents made large 
quantities of products to be marketed outside 
tourist villages. Meanwhile, the relationship 
between the level of acceptance of patriarchal 
culture and the participation of women as 
entrepreneurs in tourist villages in the Pujon 
Kidul Tourism Village shows that 96 percent have 
high participation in the acceptance of high 
patriarchal culture as well. 

 

Patriarchal culture is still adhered to by 
respondents, it caused women to be able to do 
activities outside the home, such as attending 
training, marketing outside tourist villages, and 
nondomestic activities need to get permission 
from their husbands or fathers as holders of 
power in the household. In line with the results 
of Murdiyanto's research [23] which states that 
local communities are the part that best 
understands the state of the region, it will 
certainly be able to provide valuable input. The 
level of participation of women as business 
actors in tourist villages in the Pujon Kidul 
Tourism Village is in the high category of 53.33 
percent. In the relationship of external factors 
with the participation of women as business 
actors in tourism villages, they managed to 
answer the hypothesis in this study. There is a 
strong significant relationship between the level 
of act of influence driving the participation of 
women, the level of access of women 
entrepreneurs in tourism villages, the level of 
business funding sources, and the level of 
acceptance of patriarchal culture with women's 
participation as entrepreneurs in tourist villages.

Table 8. Distribution of respondents according to the relationship between external factors and women's participation 
as business people in the Pujon Kidul Tourism Village 

 
External Factors 

Women’s Participation as Business Actors in 
The Tourism Village 

Low Middle High Total 

n % n % n % N % 
Level of 

Influence 
of Driving 

Actors 
 

Low 0 0 0 0 0 0 0 0 
Middle 0 0 1 100 0 0 1 100 
High 0 0 13 44.83 16 55.17 29 100 

Level of 
Acces 

 
 

Low 0 0 0 0 0 0 0 0 
Middle 0 0 2 20 8 80 10 100 
High 0 0 0 0 20 100 20 100 

Level of 
Capital 
Source 

 

Low 0 0 0 0 0 0 0 0 
Middle 0 0 0 0 1 100 1 100 
High 0 0 2 6.9 27 93.1 29 100 

Level of 
Acceptance 

of 
Patriachal 

Culture 

Low 0 0 0 0 0 0 0 0 
Middle 0 0 2 40 3 60 5 100 
High 0 0 1 4 24 96 25 100 

Table 9.  Number and percentage of respondents according to the level of women's participation as a businessman in the 
Pujon Kidul Tourism Village 

The degree of women’s participation as business actors   Number (n) Percentage (%) 

No Participation 0 0 
Tokenism 14 46.67 
Active Participation 16 53.33 
 30 100 
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The level of women’s participation as business 
actors 

The participation category is measured by 
attendance at meetings and the delivery of 
aspirations in meetings classified as active 
participation with a total of 19 women (53.33%, 
see Table 9). In addition, the participation 
category of women in tourism village 
development groups through Mekarsari MSMEs 
is categorized as tokenism or false participation 
(46.67%). 

The degree of female participation as a 
business actor in a tourist village can be seen in 
table 4.11 based on the accumulation of 
participation category questions that 
respondents answered from the answer choices 
1-8 which represent the degree of participation. 
The degree of women's participation in the 
development of the Pujon Kidul Tourism Village is 
classified as active participation (53.33%). 

Participation in the development of Pujon 
Kidul Tourism Village also uses a community 
approach. There is high participation from 
citizens in decision making and implementation 
of actions [23]. Murdiyanto [24] which states that 
local communities become the part that best 
understands the state of the region will certainly 
be able to provide valuable input. Local people 
with their knowledge and experience become 
very large capital in carrying out development. It 
is the local community who knows what 
problems are faced and also the potential 
possessed by the region. 

Women's contribution to women's income as a 
business actors in a tourist village 

The income level consists of three categories, 
namely low income level (<Rp3,796,596), 
medium income (Rp3,796,596 to Rp16,433,268), 
and high (> Rp16,433,268) (Table 10). Women's 
income as entrepreneurs in tourist villages per 

month is in the low category of 66.67 percent. 
This is because the scope of marketing is still 
around tourist villages and food bazaar, only a 
portion of businesses are marketing to a broad 
market, such as marketing via the internet. Thus, 
the income of every woman doing business in the 
Pujon Kidul Tourism Village is different from one 
another. Basically, what generates direct income 
as a business actor in a tourist village is the sale 
of products marketed by women entrepreneurs 
when tourists visit. 

Women’s contribution to houshold income  
Household income contributions are grouped 

into three categories based on average and 
standard deviation. The contribution of 
household income by women as entrepreneurs in 
tourism villages is relatively high (53.37%, see 
Table 9). The average husband's income and 
other income for the female household of 
business actors is Rp. 2,315,000. As much as 50 
percent or part of women entrepreneurs in 
tourism villages, the level of contribution to 
household income is in the high category (> 49%). 

Relationship between the level of participation 
of women as business actors and the level of 
contribution to income 

The results of this study indicated that 
women's participation as entrepreneurs in 
tourism villages has a strong significant 
relationship with their contribution to household 
income (Table 11). But in the table also 
mentioned the level of women's participation as 
business actors in tourism villages in the high 
category but its contribution to household 
income in the medium category was 32.14 
percent. This is because, at the time of the 
interview, the results of the respondents' income 
were not as many as a few months ago due to 
the respondents not doing business production 
and marketing. 

Table 10.  Amount and percentage according to women's income level as perpetrators business in tourist villages in Pujon Kidul 
Tourism Village per month [4] 

The level of women’s income as business actors Number (n) Percentage (%) 

Low (<Rp3.796.596) 20 66.67 

Middle (Rp3.796.596-Rp16.433.268) 6 20 

High (>Rp16.433.268) 4 13.33 

Total 30 100 

Table 11. Number and Percentage of women’s contributrion to houshold income in Pujon Kidul per month 

Level of women’s income as business actors Number (n) Percentage (%) 

Low (<24%) 5 16.67 
Middle (24%-49%) 10 33.33 
High (>49%) 15 50 

Total 30 100 
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Table 12 The number and percentage of respondents according to their level of participation as businesses in tourist 
villages 

The level of women’s participation as business actors 

Level of contribution to houshold income 

Low Middle High Total 

n % n % n % N % 

Low 0 0 0 0 0 0 0 0 

Middle 1 50 1 50 0 0 2 100 

High 4 14.29 9 32.14 15 53.57 28 100 

Total 5 16.67 10 33.33 15 50 30 100 

 

In addition, the results of this study found 
that 53.57 %of women had a high level of 
participation and the level of contribution to 
household income was high. So it can be said that 
women have a large role in supporting the family 
economy in addition to income from the 
husband. The results of previous studies show 
that along with the times, the role of women as 
housekeepers working in the domestic sector has 
experienced a shift. At present women do not 
only work in the domestic sector but also as main 
and additional breadwinners [25]. 

Women's participation as entrepreneurs in 
tourism villages has a significant relationship with 
their contribution to household income. As much 
as 66.67 percent of women's income as 
businesses in tourist villages per month is in the 
low category (<Rp. 3,796,596 per month, see 
Table 10). This is because, at the time of the 
interview, the results of the respondents' income 
were not as many as a few months ago due to 
the respondents not doing business production 
and marketing. But the level of contribution to 
household income is in the high category by 
53.57% (Table 12).  

This illustrates that the higher of participation 
of women as business people, the higher their 
contribution to household income. The results of 
previous studies also support these findings, 
which along with the times, the role of women as 
housekeepers working in the domestic sector has 
undergone a shift. Now, women not only work as 
additional income but also as the main and 
additional breadwinners [26]. 

CONCLUSION 
We uncover internal factors that influence 

women's participation: the character of women 
as business actors, age, education and business 
period. Age has a negative influence on the 
development of tourism villages. While the 
external influencing factors consist of the 

emergence of business activists, initial capital, 
and patriotic culture. In general, the level of 
participation of women in tourism villages is 
quite high (53.33%), and is classified as active 
participation. Women's contribution to culinary 
and souvenir businesses for family income 
reached 53.37% 
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